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Authentic Representation and Storytelling

SeeHer, the largest global movement to eliminate gender bias in marketing, media, and entertainment, and Gold House,
the leading Asian and Pacific Islander (API) changemaker community, partnered to encourage an intersectional approach to
the creative development process so that more APl women and girls see themselves authentically reflected in content.
The API #WriteHerRight guide serves to illuminate the extensive opportunities for genuine and nuanced depictions of
APl women and help storytellers become aware of unconscious biases.

The majority of the global population is API, representing

multiple major geographic regions, diverse cultures, languages,

traditions, and lived experiences. In the United States, AAPIs
are the fastest growing demographic, with buying power larger
than the majority of countries around the world.

Yet, most do not feel accurately
represented in the media.

In August 2022, SeeHer and Gold House conducted one of the
largest studies ever on portrayals of APl women across East
Asian, Southeast Asian, and South Asian communities, as well
as Native Hawaiian and Pacific Islanders (NHPIs) and those of
mixed-race backgrounds. The survey found that three out of
four APl women are dissatisfied with how they are currently
being portrayed in the media. However, APl women are
overwhelmingly positive on the outlook for the future

of APl women in front of and behind the camera.

APl women are often portrayed as a monolith, which removes
the complexities and nuances of various APl cultures and
increases negative stereotypes. Additionally, NHPl women
feel that their stories need deeper development, as their
experiences are typically more parallel to indigenous
communities who face higher levels of erasure than other
APl cultures.
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FASTEST GROWING POPULATION

ASIAN +81% HISPANIC +70%

NHPI +61% BLACK +207% WHITE +1%

AAPI BUYING POWER

$1.3 TRILLION

Larger than the GDP of all but 13 countries around the world.

¢ | work to ensure that the women | play are not just relegated to stereotypes. That includes Evelyn Wang [Everything
Everywhere All at Once], an aging Asian immigrant woman, normally invisible, but in our story, she is the superhero.
She is the one who finds her voice. Evelyn’s voice and so many like hers need to be heard.
Because we all have superpowers. These combined superpowers can and will change the world. *?
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The majority of APl women thought nuances of the Every demographic chose multi-racial

following attributes were not well represented: identity as being the worst portrayed in
media, advertising, and marketing

Pronunciation and

Accuracy of API Names Sexual Orientation Over half of the respondents felt the
pronunciation/accuracy of APl names
) Skin Tone . Gender Identity were not at all well represented
@ Hair Texture , Multi-Racial Identity Southeast Asians felt skintone

was the worst represented
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