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Ad-Supported TV Is
Dominating Online

Social Conversations
Even More Than In Past
Analyses

@ ‘Live’ viewing (78% of P13+ primetime TV viewing is live) and Millennials
(account for 48% of total time spent on Twitter) continue to drive TV

conversations on social platforms

In fact, an ad-supported TV program trended #1 every night except for one
#1 Friday during the four-week analysis time period

4-vveek Aggregated Data (28 Days) - based on Top 10 Twitter Trending Oct-Nov ‘16  May-June ‘17  5ep-Oct ‘18
% of Top Trending Topic that are based on ad-supported TV programming: 79% 67% 84%
Total # of ad-supported TV Topics that trended #1 at some point: 47 51 53
4 of nights with a #1 trending ad-supported TV topic: 24 24 27
Total # of unique ad-supported TV topics that trended: 437 365 444

Average # of unique ad-supported TV topics that trended: 15 13 16

Sourca: VAB custom analys of Tap 10 tranding Twittar Toplcs each night (£:30p, 9:309, 10:30p, 11:307) during £-waek tima pericd (9/24/2018 - 1021 /201E). comcers,
mdlamstrix multiplatfons, Saptamesr 0B, Dct - Kov 167 compartion Is based on The VAB'S *#TVIiSoctal: How "Liva™ TV Sparks Contlnucus Deling Convarsaticns™
Fagart, faleased 1/2/2017, which monttored Twitter tranding data betwean 1/10/20%6 - 14/872018. “MaIune 17 comparken Is basad on the VAE'S “?E\;:leal

#En: How “Live” TV Drivas Onling Convarsations into Tha SUmar™ report /2042017, which monftarad Twittar tranding 6ats betwaen 5/15/2017 - £/ 2017




Welcome to the fourth installment of our #TVisSocial report series which follows our previous
analyses from 4Q 2016, summer 2017 and 40Q 2017 Holidays.

In this report, covering the top 10 Twitter trending topics during a four-week period between
September-October 2018 beginning with Fall broadcast premiere week, we found that:

¢ Ad-Supported TV accounted for

\/

of the total top 10 trending Twitter topics

¢ Led by Fall season premieres, award shows, MLB playoffs and football, this marks ad-supported TV’s highest
Ad-Supported TV

Dominates The Online

share of top trending topics across our four analyses

Social Conversation < On average, Ad-Supported TV accounted for

of the top 10 trending
topics of the week

*» At least one Ad-Supported TV-related topic trended

** While some other media content trended, nothing comes close to the
of Ad-Supported TV

87 ad-supported TV programs trended while every other genre or platform only had a handful of trending
content / programs: Music (7), YouTube (3), HBO (2), Netflix (2), PPV (1)

and

\/
0‘0

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week
time period (9/24/2018 - 10/21/2018).

VIDEO ADVERTISING BUREAU 3



84%

Of The Top 10 topics Were Based
On Ad-Supported TV Programming

Programs Trended In @ + v Ad-Supported TV-Related
The Top 10 Topics Trended #1

September-October 2018 —

Live Ad-Supported TV
IN Primetime Drives -
Twitter’s Top 10

Trending Topics 444

- j

Top Trending Stats

TV Networks Had a Program Unigue Ad-Supported
Trend In The Top 10 TV-Related Topics

TV Program-Related
Hashtags Trended In Top 10

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week
time period (9/24/2018 - 10/21/2018).




How ‘Live’ TV Dri al Engagement



Primetime TV Viewing: % ‘Live’ vs. ‘Time-Shitted’

mLive = Time-Shifted

Overall, The Vast P13+ 78%
Majority Of People’s

Television Viewing RS
Continues To Be
Done P18-34

P18-49

ielsen NPower R&F Time Period Report, Primetime, Live vs. Live+7, ad-supported cable TV + broadcast TV,



‘Live’ Ad-Supported
TV Content Fosters
Emotional

Connections That
Lead To Social
Engagement

Ad-supported TV brings people together and compels millions to actively share their “real-time”
thoughts and feelings on the content they’re consuming live

Why?
* Because TV consistently creates and captures moments that are exciting, entertaining, humorous,

enlightening, uplifting, aspirational, inspirational and educational...moments that people almost
Immediately share and talk about online

 In addition to providing pure escapism, TV delivers engaging content centered on real-life themes that
viewers can relate to and understand...these shared experiences often lead viewers to take action by
participating in online conversations
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Each month, Ad-supported TV gives us many memorable and iconic moments across sports, entertainment
and news...moments that people couldn’t wait to talk about with others online.

Here’s a look at some events between Sept 24t - Oct 215t:

Entertainment

Fall Season Premieres off entertainment shows had

Oakland A’s vs New York Yankees in AL} Boston Red Sox vs Houston Astros audiences buzzing on Twitter...
Mldcard ____intheALCS —

WHAT JUST HAPPENED ON RIVERDALE OH
MY GOD #riverdaleseason3
#riverdalepremiere

Ad-Supported TV Also
Creates & Captures o

We want Boston. Bring it on. I can't wait u SHLL & '@ Sunshine & Smiles +4 5 —
Friday for Game 1 of the ALDS. Go Yankees! [* R 6 @SUZAN916 \_ Follew )

S O C i ety ’S fétw'!dtc_]?'d o #RedlSc;x Wm the #ALCS and are he;ading t; ;?_Egzsézgﬁ;iseﬁ bl
the WS, Congratulations! — St
Boston Red Sox vs New York Yankees | Lucw s il
- in the ALDS Ly
Which Are oo
) Jasmine G oo ) Brandy a gangster this season #STAR

#StaronFox #StarPremiere #StarWednesdays
S - I M d -

Judge Kavanaugh Supreme Court 3 ; @

Give #Taraji an #Emmy for that last argument

Conﬂrmatlon Hearlngs I ' E alone.Justathought.#Empireﬁ

#empirepremiere

Los Angeles Dodgers vs Atlanta Braves
in the NLDS

The #Dodgers do it again. #NLDS champs!| 4 _';', [ / - 'jl.;'StTthlal; Zl;(;;fng?:r:bgh:ﬂ M:m
They will face the #Brewers in the #NLCS. . ; se host évery award show  Tracee |
Game 1 is Friday in Milwaukee. . '

Tonight is the #HipHopAwards % Let's
gooooo0 0000 00000, I'm so
excited!!tnm




“See What’s Happening™ - reflects a platform that’s built around what’s happening in
the world and what people are talking about right now

“Live” TV, specifically, i1s an important fixture in people’s everyday lives and nowhere is
this more evident than the conversations seen on Twitter

%? Twitter is one of today’s most popular communication tools and their brand positioning -
——/
- -

Twitter Is The Social Twitter Users Who Are TV “Superfans’*

Hub Of Real-Time
Conversations =
Centered Around

2% 60% 5% 54%

say a social platform, share their opinions follow hashtags to want to be the *““go-to-

like Twitter, plays a about the shows they keep up with what source” for others on news
role in their TV viewing watch on Twitter others are saying and information about
about a TV show their favorite TV shows

**TV Superfans’ are a self-identified cluster within the “Twitter Insiders” online research community of approx. 7,000 users. Two-thirds of superfans
report watching more than 3 hours of TV daily.

Source: Twitter proprietary study in partnership with Vizeum and Dentsu Aegis Network using “Twitter
Insiders,” an online research community of approx. 7,000 users; January 2017.




Young Millennials (A18-24), specifically, are much more engaged with Twitter than
other demographic age breaks

Twitter Usage

User Profile By Age Total Minutes Spent By Age
- - 2-12 13- _ )
Millennials Account T 5 i
For Of = =
Total Time Spent On
Twitter
_ 18-34 18-34
35% T 48%
(149 index of total time
vs. U.S. Pop) spent

. Source: comScore, mediametrix multiplatform, September 2018. Nielsen 2018-2019 Universe
Estimate for A18-34 population comparison.
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Quantifying How
Much Ad-Supported

TV Drives Online
Soclal Conversation

* To guantify the important role that TV plays in people’s lives, we analyzed the
Impact of TV programming on the top 10 trending Twitter topics during the first four

weeks of the new Fall broadcast season
% Monday, September 24t", 2018 - Sunday, October 21st, 2018

¢ Since trending topics are everchanging and a slight lag time typically exists for topics
to start trending, we monitored four “points in time” each night to capture what

people are talking about online throughout the evening
< 8:30p, 9:30p, 10:30p, 11:30p

*» Ad-supported TV topics were grouped Into two types:
< Direct: specific hashtags of televised entertainment shows, sports events or news
orogramming

*» Related: topics associated with specific TV programming including athletes, general
team hashtags, collegiate school mentions (school & nicknames for football teams),
show characters, celebrity personalities, and specific TV-related news references

*Geography reflects United States-based Twitter Top 10 trending data



Ad-Supported TV
Accounted for Over
8 Of The Top 10
Trending Twitter

Topics Through The
Four-Week Time
Period

34%

Overall Total % of
TV-topics In Top 10
During Primetime

Ad-supported TV dominates the top social conversations on Twitter
deeper Into the night as more primetime shows and sporting events air

8:30p
Total % of
TV-topics In

Top 10: /3%

9:30p
Total % of
TV-topics In

Top 10: 86%

10:30p 11:30p
Total % of Total % of
TV-topics In TV-topics In

Top 10: 88% Top 10: 88%

VIDEO ADVERTISING BUREAU 13



Four Week Average: % of Top 10 Trending Topics That Are Based On TV Content

84% 88% 86%

At Least O O
Of The Top 10 8% %

Trending Topics

Were Based on
Ad-Supported TV
Content




Different Ad-Supported
TV Topics Trended #1
During Primetime Over
The Four-Week Time
Period

For ,
an Ad-Supported TV topic
trended #1 during at least
one of the four monitored
‘points In time’

Top Twitter Trending TV Topics By Night

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

8:30p: #DWTS (#1)

9:30p: #Chris Conte (#1)
10:30p: #Fitzpatrick (#1)
11:30p: #Fitzpatrick (#1)

10:30p: #ThislsUs (#1)
11:30p: #ThislsUs (#1)

Sunday

8:30p: #TrumpPressConf (#1)
9:30p: #STAR (#1)

10:30p: Kaycee (#1)

11:30p: #BB20 (#1)

8:30p: Lindsey Graham (#1)
9:30p: Rams (#1)

10:30p: Rams (#1)

11:30p: Rams (#1)

8:30p: David Wright (#1)
9:30p: Penn State (#1)

10:30p: Penn State (#1)
11:30p: Penn State (#1)

8:30p: Raiders (#1)
9:30p: Raiders (#1)
10:30p: LeBron (#1)

10:30p: Chiefs (#1)
11:30p: Chiefs (#1)

8:30p: #NLWIldCard (#1)
9:30p: Lester (#1)
10:30p: Lester (#1)
11:30p: Cubs (#1)

28-Sep

8:30p: Aaron Judge (#1)
9:30p: Yankees (#1)
10:30p: Yankees (#1)
11:30p: Yankees (#1)

8:30p: #NLDS (#1)

9:30p: #NLDS (#1)
10:30p: #NLDS (#1)
11:30p: Josh Gordon (#1)

9:30p: #RedSox (#1)
10:30p: #RedSox (#1)
11:30p: Kimbrel (#1)

8:30p: Texas (#1)
9:30p: Texas (#1)

8:30p: Eagles (#1)

9:30p: Severino (#1)
10:30p: Drew Brees (#1)
11:30p: Drew Brees (#1)

8:30p: #AMAs (#1)
9:30p: #AMAs (#1)
10:30p: #AMAs (#1)
11:30p:#AMAs (#1)

8:30p: Jimmy Butler (#1)
9:30p: #Riverdale (#1)
10:30p: Jimmy Butler (#1)
11:30p: #AHSApocalypse (#1)

9:30p: Barkley (#1)
10:30p: Giants (#1)
11:30p: Giants (#1)

9:30p: Grandal (#1)
10:30p: Kershaw (#1)
11:30p: Kershaw (#1)

8:30p: Bama (#1)
9:30p: Bama (#1)
10:30p: Verlander (#1)
11:30p: (Joe West (#1)

10:30p: Chiefs (#1)
11:30p: Chiefs (#1)

8:30p: #SD1000 (#1)
9:30p: #SD1000 (#1)
10:30p: #TexasDebate (#1)

8:30p: Knicks (#1)

9:30p: Joe West (#1)

10:30p: #AHSApocalypse (#1)
11:30p: #AHSApocalypse (#1)

Y

¥

8:30p: #TexasTownHall (#1)
9:30p: Cardinals (#1)
10:30p: Cardinals (#1)
11:30p: LeBron (#1)

9:30p: David Freese (#1)
10:30p: Kawhi (#1)

8:30p: Purdue (#1)
9:30p: Purdue (#1)
10:30p: Puig (#1)
11:30p: Purdue (#1)

8:30p: Cowboys (#1)
9:30p: #FLGovDebate (#1)
10:30p: Bengals (#1)
11:30p: Chiefs (#1)

8:30p: #DWTS (#1)

9:30p: #Chris Conte (#1)
10:30p: #Fitzpatrick (#1)
11:30p: #Fitzpatrick (#1)

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week
time period (9/24/2018 - 10/21/2018. Results include both “direct” and “related” TV topics. Non #1 Gray highlighted
days reflect the highest trending TV topic for that evening. Overall rank in parentheses. AMAs = American Music Awards.

Y ¥y 9




Entertainment (16) Sports (27+)

National Networks (16)

=211

ESr-ii e

univision

Programming From

E3 FOX

BIG TEN NETWOR

{7 WeTwonic

" BC%’pom: @CBS

Trended In The Top 10

During The Four-Week
Primetime Analysis

WASHINGTON

i pics each night (8:30p, 9:30p, 10:30p, 11:30p) during
incl th “direct” and “related” TV topics.


http://www.google.com/url?sa=i&rct=j&q=big+ten+network+logo&source=images&cd=&cad=rja&docid=SE5uWxcdCjA6OM&tbnid=GyTEdHCtZK7KUM:&ved=0CAUQjRw&url=http://fanvsfan.com/articles/the-big-ten-network-preseason-football-teleconference-highlights&ei=dAs6UdPzK4yQiQfb9oGIBw&bvm=bv.43287494,d.bmk&psig=AFQjCNGp-w7x5O9kBHIRamvp1sCfSud1Ag&ust=1362844908268590
http://www.google.com/url?sa=i&rct=j&q=big+ten+network+logo&source=images&cd=&cad=rja&docid=SE5uWxcdCjA6OM&tbnid=GyTEdHCtZK7KUM:&ved=0CAUQjRw&url=http://fanvsfan.com/articles/the-big-ten-network-preseason-football-teleconference-highlights&ei=dAs6UdPzK4yQiQfb9oGIBw&bvm=bv.43287494,d.bmk&psig=AFQjCNGp-w7x5O9kBHIRamvp1sCfSud1Ag&ust=1362844908268590
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Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p)
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct”” and “related” TV topics.




Four-Week Time Period
# of Top 10 Trending Programs / Content By Platform

When It Comes To
Media Content,
Nothing Else Gets
People Talking Online
Like

Programs

- ] ] R I
Ad-Supported Music Movies YouTube HBO Netflix Other SVOD PPV Apple Music
Vv < Lil” Wayne: « Aladdin < Yes Theory: ’f‘ Insecure ‘f‘ Iron Fist < DAZN: Bellator 206 < UFC 229 < Queen Radio:
Tha Carter V < Wild Bunch Will Smith Grand “ The Shop “ Luke Cage Niki Minaj
“*Brockhampton *»Hocus Pocus Canyon Jump
*BTS (K-pop) % Shane Dawson:
“*Quavo The Mind of Jake Paul

s+ Jennie (K-pop)

Interestingly, the two Netflix shows that trended on Twitter did so because the streaming service announced their
cancellation; while one of the reasons YouTube trended was because the platform went down one night (#YouTubeDOWN)

*Music excludes Apple Music which is a separate entry

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week time
period (9/24/2018 - 10/21/2018). Based on unique program counts. For the purposes of this chart, “program / content” is an all-
encompassing definition for individual pieces of content on each platform (albums & singles for music, channel on YouTube, etc).




In Fact, Ad-Supported
TV Accounts For
Of The

Media Content That
Trended In The Top 10

Four-Week Time Period
# of Top 10 Trending Programs / Content By Platform

Ad-Supported TV:
87 (82%)

Music: 6 (5%)

Movies: 3 (3%)

YouTube: 3 (3%)
HBO: 2 (2%)

7

Other SVOD: 1 (1%) /

PPV: 1 (1%)
Apple Music: 1 (1%)

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week time period
(9/24/2018 - 10/21/2018). Based on unique program counts. For the purposes of this chart, “program / content” is an all-
encompassing definition for individual pieces of content on each platform (albums & singles for music, channel on YouTube, etc).
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@ ‘Live’ viewing (/8% of P13+ primetime TV viewing Is live) and Millennials
(account for 48% of total time spent on Twitter) continue to drive TV

- conversations on social platforms
In fact, an ad-supported TV program trended #1 every night except for one
#1 Friday during the four-week analysis time period

Ad-Supported TV Is
Dominating Online

SOC I al CO nve rsati O nS 4-Week Aggregated Data (28 Days) - based on Top 10 Twitter Trending Oct-Nov "16 May-June "1/ Sep'OCt ‘18
% of Top Trending Topics that are based on ad-supported TV programming: 79% YA 84%
Even More Than In | |
Total # of ad-supported TV Topics that trended #1 at some point: 47 51 53
PaSt Analyses # of nights with a #1 trending ad-supported TV topic: 24 24 27
Total # of unique ad-supported TV topics that trended: 437 365 444

Nightly Average - based on Top 10 Twitter Trending

Average # of unique ad-supported TV topics that trended: 15 13 16

*The above chart reflects a comparison of the three analyses within the #TVisSocial series that cover a four-week time period

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week time period (9/24/2018 - 10/21/2018). comScore,
mediametrix multiplatform, September 2018. “Oct - Nov 16 comparison is based on The VAB’s “#TVisSocial: How “Live” TV Sparks Continuous Online Conversations”
report, released 2/2/2017, which monitored Twitter trending data between 10/10/2016 - 11/6/2016. *“May-June “17” comparison is based on the VAB’s “#TVisSocial
#Ep2: How “Live” TV Drives Online Conversations Into The Summer” report 9/20/2017, which monitored Twitter trending data between 5/15/2017 - 6/11/2017.
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Four-Week Time Period
# of Nights Ad-Supported TV Programming Trended In Top 10 Topics By Genre

At Least One Televised
Sporting Event Had A 78
Related Topic Trend In
The Top 10

An Entertainment Show
Trended On Of The
Nights Within The

Analysis

13

Sports Entertainment News

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



# of TV Programs Trending In The Top 10 During Each Night

B Sports m Entertainment News

9 9 9 9
On Average, S

Different Ad-Supported
TV Programs Trended

In The Top 10 At Some
Point During Each Night

l1glglEl

24-Sep 25-Sep 26-Sep 27-Sep 28-Sep 29-Sep 30-Sep 1-Oct 2-Oct 3-Oct 4-Oct 5-Oct 6-Oct 7-Oct 8-Oct 9-Oct 10-Oct 11-Oct 12-Oct 13-Oct 14-Oct 15-Oct 16-Oct 17-Oct 18-Oct 19-Oct 20-Oct 21-Oct
Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



# of TV Programs Trending In The Top 10 During Each Night

m Sports m Entertainment News

|CO
|CO

As Many As .
Different Ad-Supported .
TV Programs Trended .

|00

[op)

In The Top 10 During
Some Nights

|

THURSDRY

NIGHT

u_TBnLL

1TA

MISSOURI | 2018

WG

MAJOR LEAGUE BASEBALL

s NEEEEEEEEN

24-Sep 25-Sep 26-Sep 27-Sep 28-Sep 29-Sep 30-Sep 1-Oct 2-Oct 3-Oct 4-Oct 5-Oct 6-Oct 7-Oct 8-Oct 9-Oct 10-Oct 11-Oct 12-Oct 13-Oct 14-Oct 15-Oct 16-Oct 17-Oct 18-Oct 19-Oct 20-Oct 21-Oct
Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun

TITII01

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



Trending In The Top 10 During Weeks During The Sept / Oct Time Period Analyzed

Wednesday § Thursday
=i s N _E=

COLLEG RN
00185 FIANCE

Several Ad-Supported
TV Shows & Sports
‘Own’ Specific Nights
Of The Week

lI'—ICI%\I{I(E)SE? * _' = NI POSTSEASON

HOLLYWOOD

FOOTBALL

=

* ‘ A8 ) *

\ Tabce” /
.\\_ % /'/

MONDAY

| NIGHT
' FOOTBALL

THURSDRY

NIGHY
FOOTBRLL

N | »_[__‘ﬁi]y Y

FOOTBALL]

P_Em 18
POSTSEASON

P_Em 18
POSTSEASON

No other type of tweet is as
much of a recurring topic as
ad-supported TV programming

ON

EE@ 1B
POSTSEASON

()
,

POSTSEASON

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



And
Account
For Nearly The Same
Number Of Programs

That Trended In The Top
10 During The Analysis

Four-Week Time Period
Ad-Supported TV Programs By Genre Within Top 10 Trending Topics

39
Sports Programs

(45%)

12
News Programs

36
Entertainment Programs
(41%)

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



Aided By The MLB Playoffs
Featuring Big Market
Teams & The Football
Season In Full Swing,

Sports Accounts For A
Majority Of The Total Ad-
Supported TV Topics That
Trended In The Top 10

Between team hashtags, featured athletes and exciting plays made during a game, sports tends to have
many more individual topics trending during an airing than entertainment programs

Four-Week Time Period
Genre % Breakout of Top 10 Ad-Supported TV Trending Topics

Entertainment
21%

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



TV Entertainment
Soclal Conversations
Skew Towards
Weeknights, While TV

Sports Split Evenly
Across Weeknights and
Weekends

Four-Week Time Period
Genre-Specific Top 10 Ad-Supported TV Trending Topics By Day

Entertainment Sports
® Mon-Thurs = Fri-Sun ® Mon-Thurs = Fri-Sun Mon-Thurs = Fri-Sun

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.




Of Top 10
Trending Ad-Supported
TV Topics Were Based On

People, Characters Or
Other Subjects Related
To Programming

“Related” Examples:

Entertainment

Lana Del Ray (AMA Performer)

Kaycee (Big Brother 20 Winner)

Archie (CW’s Riverdale Character)
Mariah (AMA Performer)

Jessica Lange (AHS: Apocalypse)

R-Truth (WWE Smackdown Wrestler)
Annalise (How To Get Away With Murder)
Charlie Brown (It’s The Great Pumpkin)

Sports

Cowboys (Dallas Cowboys - NFL)

David Wright (New York Mets - MLB)
Penn State (NCAA Football)

Kershaw (Los Angeles Dodgers - MLB)
#DoDamage (Boston Red Sox Hashtag)
Fultz (Philadelphia 76ers - NBA)

Pat Mahomes (Kansas City Chiefs - NFL)
Chris Sale (Boston Red Sox - MLB)

Joe West (Umpire - MLB)

Ashley Kavanaugh
#TrumpPresser
Kamala Harris
Lindsey Graham

Trending TV Topics By Type

Related
17%

“Direct’” Examples:

Entertainment

#90DayFiance
#AHSApocalypse
#AMAS

#STAR

#LHHH
#ThislsUs
#Empire

#DWTS
#GreysAnatomy
#LivePD

Sports

#ALCS

#ALWildCard

#NLCS

#INDvsNE
#MondayNightFootball
#0OSUvsPSU
#NYYvsBOS

#60Minutes
#KavanaughHearing
#TexasDebate
#TNSenateDebate

specific hashtags related to televised entertainment shows, sports events or news programming

Related: topics associated with TV programming airing during the trending timeframe including athletes, general team

hashtags, collegiate school mentions (school & nicknames for football & basketball), show characters, celebrity
personalities, and specific TV-related news references

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time
period (9/24/2018 - 10/21/2018). Based on the aggregated number of top 10 Twitter trending topics over the 4-week time period.




Most of the sports topics that trend are related to the televised event - teams, participating athletes and
coaches, and plays or other actions on the field or court

% of Top 10 Trending Topics By Type

@ Direct [Related

A Majority Of

Entertainment Topics
That Trend Feature The 40% 47%
Specific Program
Hashtag While Sports 90%

Topics Are Usually Based
On Subjects Related To
The Televised Event

Sports Entertainment

specific hashtags related to televised entertainment shows, sports events or news programming

Related: topics associated with TV programming airing during the trending timeframe including athletes, general team

hashtags, collegiate school mentions (school & nicknames for football & basketball), show characters, celebrity
personalities, and specific TV-related news references

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



Entertainment: 84

Direct: 36
Related: 48

— 444 —

Top 10 Trending TV Topics
Sports: 334 \/ News: 26

Direct: 28 Direct: 13
Related: 306 Related: 13

On Average, Almost
Ad-Supported TV
Topics (Direct + Related)
Trended In The Top 10
Throughout Each Night

unique TV topics trended Genre % Breakout of Program Hashtags (“‘Direct™)
over the four-week time period
with entertainment the leading

® Entertainment ®Sports ©ONews

genre when It came to people
using official program hashtags

(“direct™) within their tweets 17%

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both *“direct” and “related” TV topics.



Nearly Official
Ad-Supported TV Show
Or Sports/News Event
Hashtags Trended In

The Top 10 During An
Average Night

There were 77 official TV program hashtags, almost half of them entertainment show-
based, that trended in the top 10 over the four-week time period

Entertainment (36) Sports (28)

#90DayFiance #LHHH
#AHSApocalypse #LivePD
#AMAS #MurphyBrown
#BB20 #NewAmsterdam
#BB20Finale #Riverdale
#BlackLightning #SD1000
#BlueBloods #SDLive

#ChicagoFire

#SNLPremiere

#ChicagoMed #STAR
#DWTS #Supernatural
#Empire #Survivor
#GlobalCitizen #TheFlash
#GreatPumpkin #TheGifted

#Greenleaf

#TheGoodPlace

#ALCS #MondayNightFootball
#ALDS #NLCS
#ALWildCard #NLDS
#Bellator207 #NLWildCard
#CINvsKC #NYYvsBOS
#CLEVsSOAK #OSUvsPSU
#DALvsHOU #OSUvVsPUR
#DENVSAZ #PHIVSNYG
#INDvSNE #PITvsTB
#JAXVSDAL #SFvsGB
#KCvsDEN #UFC229
#KCvsNE #UGAvsLSU
#LARVSSEA #USAvCOL
#MINVSLAR H#WASVSNO

#GreysAnatomy

#TheResident

#HipHopAwards

#TheWalkingDead

#HTGAWM

#ThislsUs

#LastManStanding

#WynonnaEarp

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated
during 4-week time period (9/24/2018 - 10/21/2018). Results include both *“direct” and “related” TV topics.

News (13)

#FLGovDebate
#TexasDebate
#TNSenateDebate
#0OHGovDebate
#60Minutes
#TXGovDebate

#KavanaughConfirmation
Hearings

#KavanaughFord
#TexasTownHall
#NVDebate
#KavanaughHearing
#MIGovDebate
#MoSenateDebate



Trending Program Hashtags Trending Program-Related Topics

Related

Reflecting Their High
Level Of Engagement,
People Even ‘Talk’
Online About The

TV Characters On Thelir
Favorite TV Shows

“Mallory” 8 4l “Queenie”

=2 ““Simone” “Carlotta™

“Randall’’ “Kate”’

B THIS ISUS

Much of a TV character’s high
soclal chatter centers on

moments

11l

r THE v : '
WALKING DEAD
I

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week time period
(9/24/2018 - 10/24/2018). Results include both “direct” and “related” TV topics.




During the four-week time period, 406 separate sports TV topics (games, teams,

athletes, etc) trended In the Top 10; an average of almost 15 topics per night

Four-Week Time Period
# of Top 10 Trending Topics By Sport

148 144

In Regards To Sports,
All Major ‘In-Season’
Sports Feature Many

Games Or Events With
Heavy Soclal Chatter

58
45
.

NCAA Football Other

*NHL
** MMA (UFC & Bellator)
“*Boxing

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week time period (9/24/2018 -
10/21/2018). Results include both “direct” and “related” TV topics. Topics include direct program hashtags as well as sports TV-related topics tied
to athletes, teams and game references. The 406 sports TV topics includes duplication for similar topics trending in different games (ex. “Kershaw”)

MLB

MAJOR LEAGUE BASEBALL




During the four-week time period, 307 unique sports-related TV topics (excluding TV game

/ event hashtags) trended in the Top 10; an average of almost 11 topics per night
Most “Viral” Athlete By Major Sport

MAJOR LEAGUE BASEBALL !

Patrick Mahomes David Wright Markelle Fultz Dwayne Haskins
Kansas City Chiefs New York Mets Philadelphia 76ers Ohio State Buckeyes

* %
* %
R
* %
»*

TV Sports-Related
Trending Topics
Typically Involve

ﬂﬂﬂﬂﬂ

Athletes ] Team CardlnaIS Ch”SSﬂIEMuheeuans
Hashtags & Names Grggﬁ;ﬁke rshaw:::

And Game References eckert g Dodamage g Hasking Haderﬂw

" & Clemson
i LIII.E v [arrhnd?lrEI d E rs W @ . .Ii":'?-r.-:-'.nrh: . Ed E I Taﬂ'ﬁ"n Hawden
.-:aru*?lz;i CEItltSJ 4 - i ;—__,'_;;E_ REIVE nS L.ﬁl:.:zl;:::ﬁt

Ebron ;¢

nkers  Redsking SevérinoMahomes® & Stanton (ol

ngelhernandez Ibaha F'al:rcnta alexsmith |peke K rIE"
PU It:agvs “F“d Ifﬁmu Barkley Arcia Melo Tatum Yankéég B‘EHE
Darrellhenderson TEI naha
“Metolgey Ohiostate  SalNts Nunez Lester Lebron [ﬁuwb? Tomyparksr
Game sby Raptor Da‘d’ldpl'lﬂe Homets Chriscont E'E-ranr:lanwc:m:lrrtur[fJ q.BI'DWF‘i‘:S e ees Bradv

otson  Asizos i 200 i g Rondo
o Goff Httr :{, B L""t taaarom
Bl BT .\;It gl TIIIII NICS el UC E‘ 5 Indians
Cousins Spierpark . | L D df el Wy M " odat
ag| es avi rees
5 tsG|antS Buckeyefgu” Suna N.F{er Ch|ef5
“Pinstripepride Beus JDEWE.‘_E_.t.
e Anihonyharr VII{IHGS o
Saq ug i JE'W =t

- Cooperku P” ﬂ'dSVerlander ''''''
Br“”JEESEHPo rcello’=="

wwhez  Bemsimmaons ™

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-week time period
(9/24/2018 - 10/21/2018). Results reflect just “related” sports TV topics and doesn’t include official televised event hashtags.
“Most Viral Athlete” = the athlete who was a top 10 trending topic the most in their respective sport during the time period.




The NFL was responsible for of the overall Top 10 trending Twitter topics on game nights (Thursdays, Sundays &

Mondays), while College Football was responsible for of topics on Saturday nights and the MLB was responsible for
on playoff game nights.

Daily # of Trending Topics by Top 4 Sports

Num-er-OUS TOpiCS mNFL mMLB = NCAA Football = NBA
Specifically Related To
MLB Playoff Games And

College Football

2l

Saturdays Trended High

24-Sep 25-Sep 26-Sep 27-Sep 28-Sep 29-Sep 30-Sep 1-Oct 2-Oct 3-Oct 4-Oct 5-Oct 6-Oct 7-Oct 8-Oct 9-Oct 10-Oct 11-Oct 12-Oct 13-Oct 14-Oct 15-Oct 16-Oct 17-Oct 18-Oct 19-Oct 20-Oct 21-Oct
Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues  Wed Thurs Fri Sat Sun

Mon Tues Wed Thurs Fri Sat Sun Mon Tues

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4-
week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.




Example: Judge Brett Kavanaugh Confirmation Hearings

Monday mEEES———) riday

9/24 - Ashley Kavanaugh 9/26 - President Trump calls 9/27 - Judge Brett Kavanaugh’s 9/28 - Senate Judiciary
interviewed on Fox News’ The allegations against Kavanaugh Senate Judiciary Committee Committee votes on
AS FO r' N eWS Story with Martha MacCallum false at his press conference Confirmation Hearings Judge Kavanaugh

‘Around The Clock’ TV

Coverage Creates

O N I Ine FO I M aJ or Related Trending Topic on 9/24: Related Trending Topics on 9/26: Related Trending Topics on 9/27: Related Trending Topics on 9/28:
» Ashley Kavanaugh (#9) o #TrumpPressConference (#1) » Lindsey Graham (#1) » #KavanaughVote (#2)
o #TrumpPresser (#8) » #KavanaughHearing (#2)
C U r re nt Eve n tS » George Washington (#4) » #KavanaughFord (#5)

» #KavanaughConfirmationHearings (#6)
» Durbin (#7)

» Merrick Garland (#8)

« Kamala Harris (#9)

» Judge Kavanaugh (#10)

(#) = highest trending rank achieved on the night

@cBs [

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during
4-week time period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.




Beyond
Non-Ad-Supported TV,
Musicians Were A Popular
Trending Topic As Their
Cultural Relevancy
Weaves Throughout
Current Events

“Marty Balin, co-founder of Jefferson “While at Yale, Judge Kavanaugh involved in a
Airplane, dies” bar fight after a UB40 concert™

Related Trending Topics on 9/28: Related Trending Topics on 10/1:
e Marty Balin (#1) o ub40 (#1)
» Jefferson Airplane (#8) * Red Red Wine (#7)

“Met Gala names Harry Styles & Lady “Kanye West visits President Trump in the Oval
Gaga among co-chairs” Office”

Related Trending Topics on 10/9: Related Trending Topics on 10/11:

* Met Gala (#9) « Kanye (#1)
- e Superman (#10)

(#) = highest trending rank achieved on the night

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p,
9:30p, 10:30p, 11:30p) during 4-week time period (9/24/2018 - 10/21/2018).

“Taylor Swift endorses a pair of Tennessee
Democratic Candidates™

Related Trending Topic on 10/7:
e Taylor Swift (#1)

“Ariana Grande & Pete Davidson split™

Related Trending Topics on 10/14:
» Ariana (#1)
» Pete (#2)




Many Of The Other

Were
Twitter-Generated
Hashtags Related To
Either Current Events
Or Random Fun

*'& Cameron Grant

@coolghost101

New Tombstone. Who Dis?
#My4WordEulogy

7:43 PM - 10 Oct 2018

TN
Follow )

M.lke (‘\/

J @charley_ckl14

_‘ Rocky Mountain

Yanni or Laurel? #MoreFBIQuestions o Mystery Of Always Choosing The\ﬁrr\zcew
— '\r_'mee Bzhind The Lady With Coupons
Writes A Paper Check
byDooMystenes

= 4 ®
/4 michele lee
@mickleess

“'\\"
\w

Ubiquitous Bdog
o @ub'\qu\muabdng
BRB INn Black #AddAC

#ImNotRea|
apostrophes
442 PM - 10 Oct 2018

YEVIIBut I steg) all the
from hashtags.




Click on the links to see our other reports

First Report - #TVisSocial Second Report - #TVisSocial #Ep?2
(Fall: Oct-Nov “16) (Summer: May-June ’17)

—

#TVisSOCIABKED2 )2

How “Live” TV Drives Online Conversations Into The Summer [E] 2017 REPORT

#TVisSOCIAL:

How “Live” TV Sparks Continuous Online Conversations [E 2017 REPORT

Take A Look At Past

IIIIIIIIIIIIIIIIIIIIII

Analyses Wlthln Our #TVisSocial #HolidaySpecial
#TVisSoclal Series! (0 Hondays: Rovoee 1)

&

#TVISSOCIAL
#HOLIDAYSPECIAL ¥ 7€y A5

Tis The Season To Television [E] 18 REPORT



http://www.thevab.com/wp-content/uploads/2017/01/TVisSocial-Report.pdf
http://www.thevab.com/wp-content/uploads/2017/01/TVisSocial-Report.pdf
http://www.thevab.com/wp-content/uploads/2017/01/TVisSocial-Report.pdf
https://www.thevab.com/wp-content/uploads/2017/09/TVisSocial-Report-May-June-Final.pdf
https://www.thevab.com/wp-content/uploads/2017/09/TVisSocial-Report-May-June-Final.pdf
https://www.thevab.com/wp-content/uploads/2017/09/TVisSocial-Report-May-June-Final.pdf
https://www.thevab.com/wp-content/uploads/2018/02/TVisSocial-Report-HolidaySpecial-Final.pdf
https://www.thevab.com/wp-content/uploads/2018/02/TVisSocial-Report-HolidaySpecial-Final.pdf
https://www.thevab.com/wp-content/uploads/2018/02/TVisSocial-Report-HolidaySpecial-Final.pdf

Bonus Section for Members
Cable Vs. Broadcast



The Of The

Top 10 Trending
Twitter TV Topics

Involved Programming
On Ad-Supported
Cable TV

Four-Week Time Period
% Breakout of Ad-Supported TV Topics By Medium

m Ad-Supported Cable TV Ad-Supported Cable TV & Broadcast TV = Broadcast TV

Ad-Supported
Cable TV
56%

Broadcast TV

34%

Ad-Supported Cable TV &
Broadcast TV
10%

*Ad-Supported Cable TV & Broadcast TV includes programs or topics that aired, or were discussed, on multiple
networks such as NFL Thursday Night Football and popular news events (i.e., the Kavanaugh confirmation hearings).

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time period
(9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



56%

Cable TV % of Overall
Topics in Top 10 During
Primetime
Ad-Supported Cable TV
Accounted For

Ad-supported cable TV dominates the top social conversations on Twitter
LG RVYlacI@leJol[es) deeper Into the night as more primetime shows and sporting events air

Throughout Primetime
Hours

3:30p 9:30p 10:30p 11:30p
Cable TV % of Cable TV % of Cable TV % of Cable TV % of
Overall Topics In Overall Topics In Overall Topics In Overall Topics In

Top 10: 40% Top 10: 55% Top 10: 64% Top 10: 64%

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time
period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics. Percentages include programming that aired on
both cable and broadcast such as NFL Thursday Night Football and televised news events that were covered by multiple TV networks.




Four Week Average: % of Top 10 Trending Topics That Are Based On Ad-Supported Cable TV Content

3% 3%

53% 48% 53%
Of The

Top 10 Trending Topics
On Weeknights Were
Based On Ad-Supported
Cable TV Content

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time
period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics. Percentages include programming that aired on
both cable and broadcast such as NFL Thursday Night Football and televised news events that were covered by multiple TV networks.




Cable TV Sports And Four-Week Time Period

Entertainment Were # of Nights Ad-Supported Cable TV Programming Trended In Top 10 Topics By Genre
Very Popular In The

Social §phere During 8

Most Nights Of The
Analysis Period

21

By genre, cable TV sports had at least
one Top 10 trending topic every night
followed by cable TV entertainment
which saw a program trend on 75% of
the nights; topics from televised news

programming also trended highly on

several night :
Y 9 Sports Entertainment News

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time
period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics. Percentages include programming that aired
on both cable and broadcast such as NFL Thursday Night Football and televised news events that were covered by multiple TV networks.




On Average,
Different
Ad-Supported Cable TV

Programs Trended In
The Top 10 At Some
Point During Each Night

# of Ad-Supported Cable TV Programs Trending In The Top 10 During Each Night

M Sports Entertainment News

|Un
|Un
|Un
|Un

24-Sep 25-Sep 26-Sep 27-Sep 28-Sep 29-Sep 30-Sep 1-Oct 2-Oct 3-Oct 4-Oct 5-Oct 6-Oct 7-Oct 8-Oct 9-Oct 10-Oct 11-Oct 12-Oct 13-Oct 14-Oct 15-Oct 16-Oct 17-Oct 18-Oct 19-Oct 20-Oct 21-Oct
Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun Mon Tues Wed Thurs Fri Sat Sun

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time
period (9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics. Percentages include programming that aired on
both cable and broadcast such as NFL Thursday Night Football and televised news events that were covered by multiple TV networks.



Four-Week Time Period
Genre % Breakout of Ad-Supported TV Topics By Medium

Sports

Broadcast TV Broadcast TV Broadcast TV

m Ad-Supported Cable TV u Ad-Supported Cable TV Ad-Supported Cable TV

Ad-Supported Cable
TV Had Many More
Top 10 Trending Topics

In Sports Than

53%
Broadcast TV

5%

*Ad-Supported Cable TV & Broadcast TV includes programs or topics that aired, or were discussed, on multiple networks such as NFL Thursday Night Football and
popular news events (i.e., the Kavanaugh confirmation hearings). Broadcast TV also includes local broadcast TV (i.e., statewide election debates)

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4-week time period
(9/24/2018 - 10/21/2018). Results include both “direct” and “related” TV topics.



Contact Us VAB

Jason Wiese
SVP, Director of Strategic Insights
jasonw@thevab.com

Reed Kiely

Senior Multi-Platform Video Analyst
reedk@thevab.com



https://www.linkedin.com/company/videoadvertisingbureauvab/
https://www.linkedin.com/company/videoadvertisingbureauvab/
https://twitter.com/videoadbureau
https://twitter.com/videoadbureau
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