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The Social Video Ecosystem
Untangling and simplifying marketing topics and terms

Social video encompasses typically short-form videos meant to drive viewer 

engagement on social networks which are produced by professional, 

digital-native creators, online and offline media brands 

or ‘everyday’ social media users.

Social video has experienced significant growth recently with advertising 

dollars more than tripling over the last four years, to almost $40 billion, 

as brands look to align with, or produce, relevant content that engages their 

target consumers.

Since social video is an ever-evolving ecosystem, we have created 

this short piece to provide marketers an overview of the following:

• Social video advertising estimated spend and future projections

• A list of consumer-facing social video platforms by type

• U.S. social video quadrant visualization (platforms & networks, content creation & 

management, marketing & monetization, and analytics & optimization)

• An overview of the social video feedback loop

• Advertising opportunities through different social video ad formats

Sampling of Companies within the Social Video Ecosystem
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U.S. Social Video Ad Spending by Platform

The ‘Big Four’ (Meta, TikTok, Snapchat and Twitter) currently represent 98% of social 

video ad dollars, while ‘other’ platforms will account for almost $2 Billion by 2024

Source: eMarketer, ‘Social Video Ad Spending Forecast 2023,’ 1/24/23. Note: excludes spending by marketers that goes toward developing or maintaining organic social video content; 

excludes YouTube; includes paid video advertising appearing within social networks, social network games and social network apps. Ad Spend Forecasts based on October 2022 data. Note: 

‘Other’ was calculated from the remaining ad spend (as referenced in ‘U.S. Social Video Ad Spending’ chart) less the ‘big four’ ad revenues. Meta includes Facebook & Instagram.

U.S. Social Video Ad Spending

Social video ad spending has more than tripled since 2019 and will soon represent a 

$40 billion marketplace

Source: eMarketer, ‘Social Video Ad Spending Forecast 2023,’ 1/24/23. Note: excludes spending by marketers that goes toward developing or maintaining organic social video content; 

excludes YouTube; includes paid video advertising appearing within social networks, social network games and social network apps. Ad Spend Forecast based of October 2022 data. Note: 

YouTube advertising revenues, from eMarketer: 2019 - $3.4B, 2020 - $4.5B, 2021 - $6.5B, 2022 - $6.9B, 2023 - $7.4B, 2024 - $8.5B
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Consumer-Facing Social Video Platforms by Type

There are a wide range of digital platforms and services that enable professional 

creators and ‘everyday’ users to upload, discover, and engage with video content 

Social Video Platforms by Type – Consumer Facing
represents a sampling of platforms by type

C
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Social Networks 

• WhatsApp

• Facebook Messenger

• WeChat

• Telegram

• TikTok

• Snapchat

• Polywork

• Lemon8

• Mastoson

• Flipgrid 

• Tagged

• Skout

• Nextdoor

• Facebook

• FB Live

• Instagram

• IG Live/IGTV

• Threads 

• Twitter 

• Twitter Live

• StockTwits

• Chirpify

• LinkedIn

• LinkedIn Live

Click on company names to visit their websites (underlined are companies or products are hyperlinks)

Social Messengers

Social Video / Image Sharing /

Video Hosting Platforms

• DLive

• Imgur

• Smugmug

• Pinterest

• IPlayerHD

• VSCO

• Vimeo

• Vimeo-Livestream

• YouTube

• Dailymotion

• Caffeine

• Video Genie 

Live Steaming Platforms

• Twitch

• Jwplayer

• Restream

• IBM Cloud Video 

• Wave Video 

• Stream Yard 

• Dacast

• Wirecast 

• Yubo

• Wowza 

• Brightcove 

• Periscope 

• Younow

Video Supply Side 

Platforms

Social Media / Digital Focused 

Companies

Popular Multi-Channel 

Networks on YouTube

• Sharethrough

• Telaria (Magnite) 

• Dashbid

• Positive mobile 

• Ad intelligent (Verta Media) 

• Blinkx

• Positive Mobile

• Vevo 

• Vice

• Buzzfeed

• Nowthis

• Barstool Sports

• Flipboard 

• Bleacher Report 

• UNILAD

• The Dodo

• Complex 

Networks

• Fullscreen

• Enfinity 

• Jelly Smack

• Media Cube

• Air.io

• Omnia media 

• Bviral

• NetworkN

• TGN

• BBTV

• Team Whistle

• Ritual Network

• Studio 71

• Subsub

• Scalelab

• Viso.TV 

• Rapt Media 

https://www.whatsapp.com/
https://www.messenger.com/
https://www.wechat.com/
https://telegram.org/
https://www.tiktok.com/
https://www.snapchat.com/
https://www.polywork.com/
https://www.lemon8-app.com/en-US
https://mastodon.social/explore
https://info.flip.com/en-us.html
https://www.tagged.com/
https://www.skout.com/
https://nextdoor.com/
https://www.facebook.com/
https://www.instagram.com/
https://www.threads.net/
https://twitter.com/
https://www.linkedin.com/
https://dlive.tv/
https://imgur.com/
https://www.smugmug.com/
https://www.pinterest.com/
https://iplayerhd.com/
https://www.vsco.co/
https://vimeo.com/
https://livestream.com/?ref=restream.io
https://www.dailymotion.com/us
https://www.dailymotion.com/us
https://www.caffeine.tv/
https://www.videogenie.com/
https://www.twitch.tv/
https://jwplayer.com/
https://restream.io/
https://www.ibm.com/products/video-streaming/details?ref=restream.io
https://wave.video/
https://streamyard.com/
https://www.dacast.com/
https://www.telestream.net/wirecast/
https://www.yubo.live/
https://www.wowza.com/
https://www.brightcove.com/en/
https://www.pscp.tv/
https://www.younow.com/explore
https://www.sharethrough.com/
http://telaria.com/company/
http://dashbid.com/
https://twitter.com/positivemobile
https://adtelligent.com/
https://blinkx.com/
https://www.positivemobile.co.il/hp-eng/
https://www.hq.vevo.com/
https://www.vice.com/en
https://www.buzzfeed.com/
https://nowthisnews.com/
https://www.barstoolsports.com/
https://flipboard.com/
https://bleacherreport.com/
https://www.unilad.com/
https://www.thedodo.com/
https://www.complexnetworks.com/
https://www.complexnetworks.com/
https://www.fullscreen.pt/
https://www.enfinity.com/
https://jellysmack.com/
http://mediacube.network/en/lite
https://air.io/en
https://www.omniamedia.co/
https://bviral.com/
https://www.network-n.com/
https://www.tabletopgamingnews.com/
https://bbtv.com/
https://teamwhistle.com/
https://www.ritualnetwork.com/
https://www.studio71.com/us/
https://subsub.cc/?from_old=true
https://scalelab.com/
https://www.viso.tv/
http://www.raptmedia.com/
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U.S. Social Video Ecosystem

The social video ecosystem is continually evolving as new platforms emerge, 

existing platforms expand and consumer behaviors change

Online Video 

Editing Tools

Content Creators

Platforms and Networks Content Creation and Management

Analytics and Optimization 

Viewers 

Brands 

Monetization 

Platforms

Live Streaming 

Platforms

Online Video 

Platforms and Video 

Marketing Software

Video Creation

 

Cross-platform Video 

Publishing Tools

Video Content 

Management Systems 

(CMS)

Video SEO and 

Optimizations tools

 

Social Advertising Networks
 

Social Advertising 

Platforms

Crowdfunding / 

Community 

Funding 

Companies

Video Analytics And Measurement Tools

Instagram 

Analytics 

Social Media / Social Video Agencies

Social Video 

Platforms/Networks

 

Influencer Marketing 

Platforms

 

Inbeat 

Video Advertising 

Networks 

Video Advertising 

Platforms 

Purple: Platforms and Networks 

Magenta: Content Creation 

Green: Management/Analytics

Blue: Marketing and Monetization 

Legend

Marketing and Monetization 

Click on company logos to visit their websites

Professional Creators 

• Film and TV 

production companies 

• YouTubers

• Music artists / bands

Influencers

• Beauty and fashion

• Gaming

• Fitness and 

wellness

Everyday Users

• Vloggers 

• Amateur Musicians 

• Hobbyists and 

Enthusiasts 

Brands 

• Consumer brands 

• Technology Brands 

• Lifestyle Brands 

Mastoson

Note: Companies illustrated are only a sampling; 

many companies can represent multiple categories

https://www.magisto.com/channel/music
https://biteable.com/
https://www.animaker.com/
https://typito.com/
https://www.moovly.com/
https://www.renderforest.com/#Videos
https://www.shakr.com/
https://www.youtube.com/
https://www.facebook.com/formedia/tools/facebook-live
https://www.twitch.tv/
https://www.instagram.com/
https://www.wowza.com/
https://www.caffeine.tv/
https://twitter.com/?lang=en
https://www.linkedin.com/
https://restream.io/
https://vimeo.com/features/livestreaming
https://wave.video/
https://streamyard.com/
https://www.dacast.com/
https://www.telestream.net/wirecast/overview.htm
https://www.yubo.live/
https://firework.com/
https://runwayml.com/
https://frame.io/
https://www.livecontrol.io/
https://videorequest.io/
https://www.loom.com/
https://www.brightcove.com/en/
https://www.uscreen.tv/
https://www.movavi.com/?utm_person=main&utm_campaign=175930434&utm_campaignid=175930434&utm_adgroupid=9199659714&cq_src=google_ads&cq_cmp=175930434&cq_con=9199659714&cq_term=movavi&cq_med=&cq_plac=&cq_net=g&cq_pos=&cq_plt=gp&gclid=Cj0KCQjw1_SkBhDwARIsANbGpFtU3DqLs9qQJCLwYhW19dtDUWmHCICTQHwQADzdYAdsumycQjcGQnsaAqpvEALw_wcB
https://www.ripl.com/
https://wave.video/
https://www.adobe.com/express/
https://www.canva.com/
https://filmora.wondershare.com/
https://inshot.com/
https://animoto.com/
https://lumen5.com/
https://signup.hootsuite.com/paid-search_ss_na_na_en_usd_branded/?utm_campaign=all-alwayson-none-glo-none---PaidSearch_SS_NA_NA_EN_USD_Branded----&utm_source=google&utm_medium=cpc&utm_content=&&utm_campaign=all-alwayson-none-na-none---pua--en--&utm_source=google&utm_medium=cpc&utm_content=&gclid=Cj0KCQjw1_SkBhDwARIsANbGpFtFQhArLJkyBHTwZoKQ5Ft3ExO_Z0t1l7b6EMtiHifYtea1uzgLfPQaAj7ZEALw_wcB
https://buffer.com/
https://sproutsocial.com/
https://www.loomly.com/
https://www.zoho.com/social/
https://www.socialpilot.co/
https://wistia.com/
https://www.vplayed.com/
https://videos.kaltura.com/
https://jwplayer.com/
https://www.tubebuddy.com/
https://vidiq.com/
https://trends.google.com/home
https://www.semrush.com/
https://lifestreet.com/
https://www.33across.com/
https://dstillery.com/
https://bn.co/
https://www.kineticsocial.com/
https://www.ampush.com/
https://www.marinsoftware.com/
https://code3.com/
https://www.doublejump.media/
https://www.patreon.com/
https://onlyfans.com/
https://www.floatplane.com/
https://www.vidyard.com/
https://www.tubebuddy.com/
https://vidooly.com/
https://tubularlabs.com/
https://viralstat.com/
https://help.instagram.com/1533933820244654
https://analytics.youtube.com/
https://socialblade.com/
https://sociallypowerful.com/usa
https://nogood.io/
https://thesparkhouse.com/
https://www.youtube.com/
https://vimeo.com/
https://www.tiktok.com/en/
https://www.instagram.com/
https://www.facebook.com/
https://twitter.com/?lang=en
https://www.snapchat.com/
https://www.linkedin.com/
https://www.lemon8-app.com/en-US
https://www.pinterest.com/
https://info.flip.com/en-us.html
https://captiv8.io/
https://grin.co/
https://www.creatoriq.com/
https://hashtagpaid.com/
https://www.mavrck.co/
https://www.inbeat.co/
https://impact.com/
https://www.shopltk.com/
https://afluencer.com/#/influencers
https://www.tribedynamics.com/
https://www.traackr.com/
https://klear.com/
https://www.bazaarvoice.com/
https://www.aspire.io/
https://hypeauditor.com/
https://www.affable.ai/
https://www.publift.com/
https://www.primis.tech/
https://www.facebook.com/audiencenetwork/
https://www.openx.com/
https://www.magnite.com/
https://www.selectmedia.asia/
https://admedia.com/
https://ads.google.com/intl/en_us/start/overview-ha/?subid=us-en-ha-awa-bk-c-000!o3~Cj0KCQjw1_SkBhDwARIsANbGpFsaIzzPm-bK-5zmV8byvkuxqOzpOAySEaxbIbLnbDegCFtDE1s14dAaAr27EALw_wcB~137408560317~kwd-94527731~17414652933~614317010567&gad=1&gclid=Cj0KCQjw1_SkBhDwARIsANbGpFsaIzzPm-bK-5zmV8byvkuxqOzpOAySEaxbIbLnbDegCFtDE1s14dAaAr27EALw_wcB&gclsrc=aw.ds
https://www.facebook.com/business
https://business.adobe.com/
https://www.thetradedesk.com/us
https://www.tiktok.com/business/en
https://forbusiness.snapchat.com/?_sid=PAID&utm_campaign=US_G_Search_Brand_CoreAlpha-snapchatadsmanager&utm_content=whysnapads2&utm_medium=PAIDB2B&utm_source=GoogleSEM&utm_term=US&gclid=Cj0KCQjw1_SkBhDwARIsANbGpFty_qP40vjGe8LcF8UApi9C640g1RBr6q4h8btQX25_mktNb56XWCYaAgEvEALw_wcB
https://mastodon.social/explore
https://about.instagram.com/blog/announcements/threads-instagram-text-feature


6

Social Video Ad Formats

Marketers can reach audiences across a variety of ad formats which can vary by 

social video platform

Social Video Algorithm Feedback Loop

The feedback loop is a cycle where viewer actions and preferences shape 

the algorithms used by platforms to serve social videos
Content creators upload a post, the algorithm shows a video to people most likely to view it (based on their viewing history, interests, 

who they follow, etc.), viewers interact with the post, the content creator gets data about the post to optimize their monetization

Source: eMarketer, Social Video Ad Formats 2023. Note: TikTok Collection ads are currently being tested and are not available in all markets. Twitter’s Collection ads do not support video 

assets. Snapchat has begun testing ads on its short-form video platform, Spotlight. YouTube’s Discovery Carousel ads do not support video assets.  

Social Video Ad Formats (as of July 2023)

Social Video Algorithm Feedback Loop
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Want to learn more?

Click on the images below for the content

Looking for industry terminology? VAB’s advertising glossaries cover topics like AI & 

Machine Learning, Web3, audience-based buying, video measurement, streaming and data. 

About VAB

VAB is an insights-driven organization that inspires marketers to reimagine their media strategies 

resulting in fully informed decisions. 

Drawing on our marketing expertise, we simplify the complexities in our industry and discover new 

insights that transform the way marketers look at their media strategy.  

We are committed to your business growth and proud to offer VAB members, brand marketers and 

agencies complimentary access to our continuously-growing Insights library. Get immediate 

access at theVAB.com.

https://thevab.com/insight/whats-changing-tv-currency
https://thevab.com/insight/what-is-tv
https://thevab.com/insight/glossaries-help-you-prepare-2023
https://thevab.com/insight/what-audience-based-buying
https://thevab.com/insight/what-is-us-census
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