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With the proliferation of platforms and increased
time at home during the pandemic, consumers
now have a bevy of choices — across both linear
TV and streaming — and a variety of ways to
discover new content.

In this highly competitive environment, these Five
Fast Facts explore the how, what and why of
content engagement and the implications for
marketers around viewer behaviors and video
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Number of Video Services Per Person
Average Across Respondent Types

mQ1'20 ®mQ4'20

+37%
6.7 Q4vs Q1

Broadband-Only Subscribers Pay-TV* Subscribers

Source: VAB analysis of TiVo Video Trends Report, Q1 2020 & Q4 2020, P18+. *Pay-TV = Cable, Satellite or Telco TV subscribers.
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How Viewers Discover New Movies/TV Shows to Watch —-
Percentage of total respondents, respondents could choose more than one answer

m2019 m=2020

. 55%
i taun g oiver T o
49%
Word of Mou | ..

SO e | 34%

Suggestions in my TV channel guide or

other menus 28%

. . . . 0
Ads on streaming/online video services 26%

News articles or stories

Print, outdoor and or online banner ads

Source: TiVo Video Trends Report Q4 2020, P18+. *Social Media not available for 2019.
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35% 57%

of viewers have signed up of P16-24 have signed up
for a provider just to get for a provider just to get
access to one show access to one show

Which Show Did You Sign Up to Watch?
Most Mentioned Titles
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Source: Hub Research, Evolution of Video Branding, Feb 2021, Survey Base: P16-74, watch at least one hour of TV weekly & have broadband access

Survey Fielded February 2021
VA=
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https://www.pcmag.com/news/the-most-watched-shows-on-netflix-this-week

S,
€59 63%

Are eager to go to a movie
theater 0-3 months of covid
restrictions being lifted
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i 21%

Plan to go to the movies even
more post-pandemic

(30 29%

Are interested in paying to view a
new movie release at home

> | 31%

A

Are interested in viewing new
movie releases at home even
after pandemic is over

Source: Nielsen Total Audience Report, March 2021, based on a special COVID-related advertising survey fielded in February 2021, (Top 2 Box — very eager /

somewhat eager). TiVo Video Trends Report Q4 2020;

This information is exclusively provided to VAB members and qualified marketers. Further distribution is prohibited. \//\B



» Many consumers have built a large video service
stack as platforms have proliferated, therefore it's
important for marketers to re-evaluate platforms
regularly as evolving content offerings can affect

new subscribers or retention rates

As the video service landscape becomes even
more competitive inside the home and more
pandemic-related local restrictions are lifted outside
the home, it's important to follow consumer
behavior to understand how video content
consumption will be affected moving forward
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A Sea Change in Video Viewing Navigating the Flood

VAB VAB

A Sea Change in Video Viewing Navigating the Flood
Helping Marketers Find More Fish in Charting Your Way Through
the Streaming Ecosystem Today’s Streaming Ecosystem
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We’re Going Live Five Fast Facts On Video

How Consumers are Living Vicariously Streaming
Through Live-Streamed Events in the
Time of COVID-19

VAB Members, brand marketers and agencies get free and immediate
access to VAB’s content library. Get access at theVAB.com
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https://thevab.com/insight/sea-change-video-viewing
https://thevab.com/insight/sea-change-video-viewing
https://thevab.com/
https://thevab.com/insight/navigating-flood
https://thevab.com/insight/navigating-flood
https://thevab.com/insight/were-going-live
https://thevab.com/insight/were-going-live
https://thevab.com/insight/setting-the-screens
https://thevab.com/insight/setting-the-screens
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About VAB

VAB is an insights-driven organization that inspires ‘ 1
marketers to reimagine their media strategies .

resulting in fully informed decisions.

Drawing on our marketing expertise, we the complexities in our

Industry and discover new insights that transform the way marketers look
at their media strategy.

Discover
Transform
We save you time by bringing you the latest We keep you On_e s.tep ahead We help you build your brand by
data & actionable takeaways you can use to with the latest thinking so you focusing on core marketing principles
inform your marketing plans. can create innovative, forward- that will help drive tangible business
looking strategies. outcomes.

We are committed to your business growth and proud to offer VAB members, brand marketers and agencies complimentary
access to our continuously-growing Insights library. Get immediate access at theVAB.com.
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