
Question of the Week:

July 17, 2025

What insights does VAB provide 

to better inform media strategies?”

“



Advertiser, Agency & Member Resource 

We tackle marketers' toughest questions through 

their lens with original insights, data-driven 

analysis and actionable takeaways.

Insights

VAB provides complimentary access to our full library of 

industry-leading insights content to marketers and members
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VAB homepage highlights our ‘trending insights’ - most recent and most 

popular releases, latest ‘Question of the Week,’ newest ‘Grab & Go’s’ 
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www.thevab.com

www.thevab.com



We have over 380 content pieces available in our Insights Library
(Media consumption behaviors, streaming insights, multiscreen TV attribution, measurement, advanced TV technology and 

innovation, cinema insights, marketing principles, transparency, educational resources, and other important industry topics)

Insights content is released on Tuesdays and ‘Question of the Week’ on Fridays - available on www.thevab.com

Insights content is released on Tuesdays and ‘Question of the Week’ on Fridays - available on www.thevab.com
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https://thevab.com/insight/left-your-own-devices-june-2025?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/power-of-premium-video?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/every-first-time-tv-advertisers-2024?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/25-streaming-trends?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/laugh-cry-share-buy?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-does-brand-mean-and-how-does-it-drive-growth-my-business?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/whats-deal-whats-next-measurement?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/shortening-path-purchase?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-addressable-tv?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/lets-get-down-to-business?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/6-key-ingredients-to-success-in-streaming?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/disconnect-to-reconnect?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insights


‘Question of the Week’ provides quick-turnaround insights on timely topics, 

many of which are submitted to us by marketers, agencies or members
Topics have included measurement education, audience insights, local advertising, multiscreen TV proof points and innovation

"What are the basic differences 

in methodologies for the four 

main TV currency providers?"

“If TikTok is banned, where else 

can I connect and engage with 

their audience?

Examples of our popular ‘Question of the Week’ Content

“Are ads with creative that run in 

contextually relevant content 

more effective?”
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“How much do Super Bowl ads 

drive consumer action, 

like search?”

“How many fake accounts does 

Facebook remove each year?”

“How should I think about my 

advertising in the wake of economic 

uncertainty caused by tariffs?”

“Where do my ad dollars go 

when they’re spent with 

Google?”

“What does ‘brand’ mean and 

how does it drive growth for my 

business?

https://thevab.com/insight/multi-currency-menu?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/vabs-question-week?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/are-ads-creative-run-contextually-relevant-content-more-effective?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/how-many-fake-accounts-does-facebook-remove-each-year?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/how-should-i-advertise-through-tariffs?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/analysis-googles-2024-advertising-revenue?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-does-brand-mean-and-how-does-it-drive-growth-my-business?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/if-tiktok-banned-where-else-can-i-connect-and-engage-their-audience?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/super-bowl-2025?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=


Premium Video & 

Quality

Life Stages

Measurement

‘Grab & Go’ section provides one slide insights on popular topics

Local

Industry & 

Economic 

Trends

Media Trends Streaming

Trust, 

Transparency, 

Brand Safety & 

Ad Fraud

Multicultural Sports

11 Sections
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Ad Innovations

https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=


‘Grab & Go’ slides are chart-based and easy to download
Top slides reflect media trends, streaming & TV insights and consumption behaviors
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https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/grab-n-go?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=


Our Insights Hubs curate relevant VAB content across 13 popular topics 
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Insights Hubs

Just launched April 28th

https://thevab.com/insights-topics-hub
https://thevab.com/insights-topics-hub
https://thevab.com/insights-topics-hub
https://thevab.com/insights-topics-hub
https://thevab.com/insights-topics-hub


Six examples of our Insights Hubs
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TV Upfront Resources Hub: ‘One stop shop’ with over 40 pieces of content
(‘latest insights,’ multiscreen TV outcomes, convergent TV insights, quality / brand safety / ad fraud / transparency, campaign 

measurement, audience targeting, engaging diverse audiences and competitive intelligence & prospecting)

thevab.com/upfront-planning-resources

https://thevab.com/upfront-planning-resources?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/upfront-planning-resources?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/upfront-planning-resources?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/upfront-planning-resources?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/upfront-planning-resources?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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‘Multiscreen TV Attribution’ Hub: Proving Multiscreen TV works across 

40 insights content pieces

thevab.com/attribution-insights-hub

https://thevab.com/attribution-insights-hub?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/attribution-insights-hub?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/attribution-insights-hub?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/attribution-insights-hub?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/attribution-insights-hub?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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A blue and white background with white text and blue squares

Description automatically generated

A blue and green background with white text

Description automatically generated

A blue and green rectangular background with white text

Description automatically generated

A blue and white cover with white and blue squares

Description automatically generated

A blue and white cover with white and blue triangles

Description automatically generated

‘Advertising Essentials’ Hub: 23 key educational pieces in our ‘What is…?’ 

or ‘Untangling Terminology’ formats (4-12 page short-form content)

https://thevab.com/advertising-glossaries-essentials?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/advertising-glossaries-essentials?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/advertising-glossaries-essentials?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/advertising-glossaries-essentials?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/advertising-glossaries-essentials?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-is-next-gen-tv?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-addressable-tv?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/marketing-advertising-acronyms-glossary?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/marketing-advertising-terminology-glossary?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-audience-based-buying?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/digital-video-supply-chain?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-video-impression?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/brand-safety?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-is-tv?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/i-see-lot-brands-looking-connect-gen-z-can-you-help-me-better-understand-these-younger-audiences?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/untangling-generative-ai-machine-learning?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/simplifying-common-video-measurement-terminology?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/simplifying-common-video-streaming-terminology?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/untangling-data?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
https://thevab.com/insight/what-is-connected-tv?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=


Downloaded by corner office execs to college grads, these ‘Advertising 

Essentials’ easily explain everything from basic terms to complex topics
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https://thevab.com/advertising-glossaries-essentials?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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Pharmaceuticals

Pharmaceuticals

Restaurants

Restaurants

Retail

Retail

Entertainment  Tune-In

Entertainment & Tune-In

Financial Services  Insurance

Financial Services & 

Insurance

Consumer Packaged Goods (CPG)

Consumer Packaged Goods 

(CPG)

Health, Wellness  Beauty

Health, Wellness & Beauty

Automotive

Automotive

B2B

B2B

Home

Home

Tech  Telco

Tech & Telco

Travel

Travel

Case Study Corner: 12 category compilations featuring over 130 case 

studies and growing
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https://thevab.com/insight/retail-category-video-advertising-case-studies?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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https://thevab.com/insight/automotive-category-case-studies?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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‘Measurement Education Resources’ Hub: 28 content pieces

https://thevab.com/measurement


PAGE 16

‘Small Business Marketing Resources’ Hub: 20 content pieces

thevab.com/small-business-resources

https://thevab.com/insight/B2B-MFAQ6?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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https://thevab.com/insight/let-it-grow?utm_source=qotw-vab-content&utm_medium=vab-insights&utm_campaign=
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About VAB

VAB plays a dual role in the video advertising industry. We are leading the 

change to bring about a more innovative and transparent marketplace. We 

also provide the insights and thought leadership that enables marketers to 

develop business-driving marketing strategies.

Drawing on our marketing expertise, we simplify the complexities in our 

industry and discover new insights that transform the way marketers look 

at their media strategy.

We are committed to your business growth and proud to offer VAB members, brand 

marketers and agencies complimentary access to our continuously-growing Insights 

library. Get immediate access at theVAB.com.
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