
VAB PRESENTS A N  I N F O G R A P H I C  I N  C I N E M A S C O P E

CINEMA OFFERS MASSIVE SCALE

 OVER HALF A BILLION TICKETS ARE PURCHASED BY MILLENNIALS ANNUALLY
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OF MILLENNIALS VISIT A WEBSITE ON THEIR MOBILE

PHONE AS A RESULT OF CINEMA ADVERTISING

OF MILLENNIALS ENGAGE WITH ADVERTISING THROUGH

PRE-SHOW INTERACTIVE GAMES AND POLLS

CINEMA HAS A HIGHER MILLENNIAL COMPOSITION THAN OTHER MAJOR DIGITAL PLATFORMS

38% OF MILLENNIALS TO PURCHASE PRODUCTS THEY SAW ADVERTISED

43% OF MILLENNIALS TO GO SHOPPING

53% OF MILLENNIALS TO DINE OUT

45%

44%

CINEMA ADVERTISING MOVES

SOURCE :  N IELSEN  TOTAL  AUDIENCE  REPORT,  N IELSEN  CUSTOM NCAR

DRIVING ACTION BY MILLENNIALS, DELIVERING OUTCOMES FOR BRANDS


