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No platform drives business like 
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Even when applying minimum standards, 
studies show only 20% of a typical 
Facebook campaign is viewable
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AD FRAUD IS COSTING INDUSTRY 
BILLIONS A YEAR

BOTS ARE GETTING BETTER
AT RESEMBLING HUMANS
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Ad Fraud is 88% 

higher on home pages 
than on articles pages

Virtually any programmatic 
buy can be exposed to ad fraud
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