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LACK OF STANDARDIZATION IN
VIEWABILITY GUIDELINES

SOME ADVERTISERS & AGENCIES
INSIST ON MUCH STRICTER GUIDELINES

Even when applying minimum standards,
studies show only 20% of a typical
Facebook campaign is viewable

Source: Group M
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AD BLOCKING IS ON THE RISE

U.S. Desktop Adblock
Software Installs

2014 2016

Source: PageFair “The State of the blocked web/ 2017 Globabl Adblock report”

"ADBLOCK WALLS" ARE INEFFECTIVE
AS THREE-QUARTERS LEAVE WEBSITE

. Leave Website

@ Disable Adblocker

Source: PageFair “The State of the blocked web/ 2017 Global Adbloc

AD FRAUD IS COSTING INDUSTRY
BILLIONS AYEAR

up to 15.8% are up to 11.5% are
fraudulent fraudulent

Source: Integral Ad Science

Ad Fraud is 88%

higher on home pages
than on articles pages

Virtually any programmatic
buy can be exposed to ad fraud

Source: Integral Ad Science, World Federation of Advertisers/Compendium of ad fraud, knowledge for media investors

- - - BOTS -

BOTS ARE GETTING BETTER
AT RESEMBLING HUMANS
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Source: BOT Baseline 16/17; ANA, Whiteops 5/17

BOTS IN THE WILD...
INCREASED 42% AMONG MOBILE USERS

BAD BOTS 75.9%
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Source: Distil networks Bad Bot Report 2017

VA B No platform drives business like
TV's premium video-at-scale f y
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